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Innovative LCC  Marketing Methods  
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First LCC in China was born in Shanghai 

Flight Network 

The year 2005 gave birth to China’s first Spring Airlines Operation in 
the Cosmopolitan city of Shanghai. It has become the brand of choice in China 
for people in their 20’s – 40’s.  
This is the strongest consumer demographic in China today. 
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You can get Spring Plus Airfare  
for the same rate as an economy  
ticket and still be able to Have a  
business class experience. This  
has attracted many new  
business customers. 
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Versatile and Useful Frequent Flyer Program 

Utilities in addition to other everyday expenses can be paid via our 
FFP program 
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Speedy & Convenient Commuting Between Flights and High Speed Railway 

The National Chinese Broadcast Television 

Network Highly Recommends and Approves 

this type of traveling. 
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Useful Social Media Marketing tools such as We-Chat Chinese Equivalent to Facebook 

春秋航空 
微信平台 

二维码 

内容 
模块 

购票区 寻宝区 服务区 

机票预订 

航班劢态 

注册会员 

绿翼积分查询 

微信选座值机 

会员绑定 

微预约 

春秋123 

热点活劢 

 

退改服务 

服务评价 

APP下载 

物品挂失 

我要求劣 

特色 
功能 

特价机票预约 

物品挂失求劣 

微信选座值机 

机票自劣退改 

We Chat has Over  
400 Million Users 
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Digital Marketing 

回应模型 顾客评级模型 

顾客细分模型 交叉销售模型 

从客户数据中,依照分类标

准,将现有的客户做评级划

分,一来可针对不同级别的

客户,提供最适当的营销服

务,二来有利于公司规划高

低端产品的市场定位及营

销策划  

从客户的数据特征与销售产

品中,利用统计分析的方式,归

纳出各种产品的最佳目标客

户群,用以增加营销活劢的

Response Rate,同时降低

Acquisition Cost  

从客户现有的每一个特

性字段中,分析推估是

否与后续的购买行为产

生关联性,藉以了解客

户的价值及未来

Profitable的潜力  

分析现有的客户交易数据,

客户拥有那些商品后,会对

后续的商品有较浓厚的兴

趣, 找出最好的推荐商品

组合.交叉销售模型可采用

个别倾向模型或关联群组

模式(Affinity Grouping)  
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Helping our customers make their Traveling Dreams come true 

We have already helped over 170 

customers make their dreams come 

true taking them to over 30 different 

cities. 

 

The Spring Airlines Make A Dream 

Program has already been marketed 

to over 84 million users Program 
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Spring Airlines Dream Program also helping University Students 

Since 2011 we have helped 

over 300 students get to their 

respective universities：This 

particular program has 

already been marketed to 

over 50,000,000  
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Various types of live marketing events 
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Tai Qi is a big part of Spring Airlines Culture and useful in Marketing 
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Thank You 


